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2025 MOST VALUABLE d d
GERMAN BRANDS

$506 BILLION

Breakdown by Category
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Brand value change vs 2024 (%)

+24%

BUSINESS TECHNOLOGY (o)
AND SERVICES PLATFORMS 3 O /O
4 brands

$152,615

Top 10 Most Valuable German Brands 2025

RANDZ RANK 2025
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TELECOM PROVIDERS (o)
2 brands 21 /O
$107,015

AUTOMOTIVE (o)
7 brands 1 5 /O
$73,865

RETAIL (o)
12 brands 1 2 /O

$60,408

APPAREL (o)
4 brands 5 /O
$27,013

LOGISTICS o
4 brands 5 /O
$26,517

"Technology Conglomerate

4

:IEIANCIAL SERVICES 4%
rands
$21,017

Top 5 Risers

SAP

UTILITIES o
2 brands 3 /O
$12,866

:’ERSONAL CARE 1 %
rand
$7,303

;C;OD AND BEVERAGES 1 %
rands
$7169
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Newcomers
BIRKENSTOCK 1
KARCHER 2

I2-|bOME CARE 1 %
rands
$3,469

[OUGLAS

3

;IEAVEL SERVICES 1 %
rands
$2,865

I2-IbOME APPLIANCES 1 %
rands
$2,742

PENNY.

*

:\L.COHOL 0%
rand

$1,327

*Alcohol: 0.3%
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